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For Parisleaf, nothing is more important to us than creating joy out of every opportunity or challenge we 

face. When we look back on our move from University and 34th to the heart of the Innovation District, we 

know this will be one of the happiest decisions we have made.

Over the past four years, we have faced a lot of challenges being a creative studio based out of Gainesville 

versus one of the nearby major markets like Orlando, Miami or Atlanta. For years, folks didn't really know 

Gainesville. They know the University of Florida, but as our friends there can tell you, that doesn't always 

mean they know where our town is.

We're a recession baby, born in 2010 when our main source of revenue was business cards, something you 

often look to your neighbor for a recommendation on. Today, the majority of our revenue now comes from 

branding, Web design, photography and videography. These services don't know city, state or even national

boundaries. They depend heavily on reputations of where the top talent is.

As of this summer, we've worked with partners and friends in the United Kingdom, Paris, San Francisco, 

Seattle and Atlanta. They had options to work with partners in their own backyards, some of the top 

markets for creatives. Yet they continue to choose firms like Parisleaf, 352, Frankel Media and more. Better 

yet, an agency from one of those larger markets, like Philadelphia-based 160over90, is expanding here to 

launch its southeast headquarters.

The result is a high concentration of world-class agencies and studios, a churn of enviable talent, the 

creation of new niches for our existing companies, and growing opportunities for new studios like ours to 

grow from a mom-and-pop startup to an internationally recognized creative studio.

For us, all this new local concentration is a sign that the days of a relatively unknown Gainesville may be 

coming to an end. We attribute a lot of that to the collaboration going on around Gainesville.
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In 2009, the Chamber of Commerce launched Innovation Gainesville to bring together business, the 

University of Florida and the community and solidify relationships between each. After all, you can't clearly

tell your community's story and garner a world-class reputation if you aren't even talking to your neighbor. 

In June 2011, Plum Creek launched Envision Alachua to leverage the region's resources into a 50-year plan 

to elevate Alachua County's quality of life. While the debate is heated, the discussion will ultimately lead to 

a better product and community.

And then there's the Innovation District. Led by a coalition of community partners, including our friends at 

the Gainesville Community Redevelopment Agency, the University of Florida and a number of private-

sector companies such as Trimark Properties, we've seen Gainesville's cultural hub gradually stretch 

beyond midtown and the University of Florida to the rapidly growing commercial district at Butler Plaza 

and now Celebration Pointe. Opposite that, heading east, we've seen a revival of the original downtown, and

for a team of urban creatives like ours, more commonly found in a market like Nashville, Austin or Seattle, 

it's been a real treat. The Innovation District is some of the first tangible signs of the walls coming down 

between the University of Florida and the Gainesville community at large.

What was once a rail hub for fruits and tourists from the North headed to Cedar Key is now the Florida 

Innovation Hub at UF and, around it, a growing critical mass of knowledge-based companies changing the 

world from Gainesville. Those are the kinds of tools and the reputation a creative studio likes our needs as 

we compete for projects in Paris, the United Kingdom or San Francisco. When we and our friends across 

the industry win those projects, Gainesville wins. And we love seeing Gainesville win.

As of this past August, we moved our growing team and studio to the Innovation District. For a business 

like ours, it was the rational move. It inspired joy, creativity, and gave us a new level of accessibility to an 

urban core that our team and friends are growing to love more and more every day. We're grateful to this 

community for developing a gem like the Innovation District.

We love the Innovation District and UF's commitment to building out a district of like-minded 

entrepreneurs and revolutionaries. We couldn't resist the design opportunities and the aesthetic the 

Gainesville Community Redevelopment Agency created through its facade grants. And we loved that 

Trimark Properties was able to take advantage of that grant to work with us to restore a nearly 100-year-old

beautiful home near downtown into a modern, welcoming space where our creatives thrive and our 

partners are excited to spend time. And maybe it's destiny, or just good luck, but we're thrilled we were able

to work with our friend and now neighbor Alexis Dold of Circle Square Studios to build out our furniture 

and shelving. Only in Gainesville.
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But more than applaud it, we've chosen to show our support the best we know how. We signed a lease, and 

we moved in. We committed to the vision.

With so many hands working together, so much collaboration, there has to be a grand design; one that is 

always evolving and always growing. At Parisleaf, we're all entrepreneurial designers at heart, and we love 

spending time with people like that.

From our new space near downtown Gainesville, we're thinking a lot of our neighbors are into that, too. 

And the rest of the world seems to be noticing.

Chad and Alison Paris are the co-founders of Parisleaf, a hometown, globally-minded creative studio 

with partners in the U.S. and Europe. They moved Parisleaf to 107 SW Seventh St. in the Innovation 

District this past August and will be welcoming the community to a housewarming party on Oct. 23.
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