
 

Local firms forging relationships with Boston's 
tech industry 
 
By Olivia Vega and Anthony Clark 
Staff writers 
 
Published: Friday, July 17, 2015 at 10:54 a.m. 
Last Modified: Friday, July 17, 2015 at 10:54 a.m. 

In the world of high-tech industry, Boston is considered one of the major players, 

while Gainesville is an up-and-comer. To spur growth in the local economy, 

business leaders here are forging ties in Boston, with two local companies recently 

expanding there and the Gainesville Area Chamber of Commerce taking a trip to 

court employers and investors. 

The chamber’s marketing delegation included nine people from the chamber, 

county government, the University of Florida, and businesses. From June 28-30, 

they made 21 visits that included four company headquarters, five relocation or 

expansion prospects, and seven venture capital firms, among others. 

Among the five prospects were three related to recycling, according to a news 

release from the chamber. The county is trying to establish an industrial park for 

waste-based industries adjacent to the Leveda Brown Transfer Station north of the 

Airport Industrial Park. 

“(Boston is) a natural fit,” said Susan Davenport, interim president and CEO of the 

chamber. “It’s on the East Coast, it’s a technology hub and there are investors who 

will invest in Gainesville companies.” 
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Sportody, a startup business that provides a global online review network for 

outdoor sports, is headquartered in downtown Gainesville and recently opened a 

second office in Boston’s Cambridge Innovation Center. 

“We picked Boston for a couple of reasons,” said Adrienne Fletcher, marketing 

manager for Sportody. Fletcher said the team has been paying attention to up-and-

coming tech hubs, and according to a report by Jones Lang LaSalle, Boston is 

ranked second behind Silicon Valley for total high-tech employment. 

Founder Roger Catchpole said Boston was the best location for a second office to 

grow the business and attract the financial resources needed to take Sportody to the 

next level. He said he hopes to meet interesting people there who can help expand 

the business to new markets. 

Catchpole is currently the only person from Sportody at the Boston location, and he 

said he plans to spend about two-thirds of his time there, traveling back to 

Gainesville as needed. 

“While Gainesville is pushing to become the pre-eminent tech center of the 

Southeast, it’s still developing,” Catchpole said. 

Catchpole said there are no plans to relocate headquarters from Gainesville due to 

its proximity to outdoor adventures and university graduates. Having the Boston 

location may help entice graduates to stay with the company, letting them know 

Sportody is a growing company with different opportunities. 

Alachua-based Applied Genetic Technologies Corporation, which is developing 

treatments for rare eye diseases, is negotiating leases to open an office in Boston, 

according to president and CEO Sue Washer. 
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“Boston is a recognized hub in life sciences,” she said. “So many people we 

collaborate with in academics and industry are in the Boston area. Having a home 

base in that area made sense for us.” 

Catchpole gave chamber delegates a tour of the Cambridge Innovation Center and 

said he hopes they return to Gainesville with some ideas on how other collaborative 

work spaces have developed. 

Located on the Charles River, the CIC offers collaborative spaces to startup 

businesses. The CIC is home to more startups than anywhere else in the world, 

according to its website. Companies originally based in the CIC have raised $1.8 

billion in venture capital. 

“It’s an exciting place,” Catchpole said about the CIC. Although Gainesville has 

similar collaborative spaces, he said the city still has some catching up to do. 

The delegation thought the CIC was a strong model and the Council for Economic 

Outreach would look at it as Gainesville’s startup presence is developed, Davenport 

said. 

The trip to Boston was just one of several marketing trips to different cities to tell 

the greater Gainesville story, Davenport said, and the CIC is just one of many 

business models the council is exploring. 


